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WHAT IS
DARK MODE??

“Dark Mode” refers to a light on dark color scheme used in "
user interfaces, mobile, and web design. This display setting

IS often offered as an optional setting within applications
and software.

« Dark mode is also known by other names, such as
“night mode” and “dark theme”.

« The purpose of dark mode is to reduce the light emitted
from device screens.

. No E

- Dark mode offers several advantages such as preserving o Rents
device battery, reducing eye strain for some users, and
offering a better experience in low-light environments.

Calendars
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THE CHALLENGE

« Many types of software offer a dark mode option, but
when users activate dark mode the application’s colors
need to adjust to fit the new settings.

 When colors adjust automatically, brand colors can
be shifted in a way that makes them contrary to
brand standards.

e This has been seen in how our UF brand colors have
been shifted while using dark mode in applications such
as Outlook, Gmail, and Outlook 365.
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THE SOLUTION

« To overcome this challenge, a set of guidelines for dark
mode have been developed to accompany our current
brand guidelines.

« These guidelines include background color use,
acceptable text colors, and how to implement accent
colors while maintaining brand standards.
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Core Blue

Core orange

Bottlebrush

Alachua

Gator

Dark Blue

Perennial

Hex Code

#0021A5

#FA4616

#D32737

#F2A900

#22884C

#002657

#6A2A60

R,G,B

0, 33,165

250, 70, 22

211, 39,55

242,169, 0

34,136,776

O, 38, 87

106, 42, 96

UF Brand Colors for Dark Mode

Color

Black

Dark Mode
Gray 1

Dark Mode
Gray 2

Dark Mode
Gray 3

White

Dark Mode
Base

Dark Mode
Elevated

Hex Code

#000000

#H727272

#9E9E9E

#ESESES

#D8D4D7

#121212

#1E1E1E

R,G,B

00,0

114,114,114

158, 158,158

229, 229, 229

255, 255, 255

18,18, 18

30, 30, 30



BEST
PRACTICES

BACKGROUND COLORS

When designing a Ul for dark mode, use Dark Mode Base
(#121212) and Dark Mode Elevated (#1E1E1E) for the
background. Dark Mode Base should be used for the
majority of the background, while Dark Mode Elevated
should be used to draw attention to selected objects

and overlays.

These colors have been added to the UF Brand Colors
for use ONLY as backgrounds in dark mode; these colors
should not be used outside of dark mode Ul design.

« Note: do not use Black (#000000) as a
background color.
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BEST
PRACTICES

TEXT COLOR

In Mmost cases, text colors should be limited to Dark

Mode Gray 1 (#727272), Dark Mode Gray 2 (#9E9E9E),
Dark Mode Gray 3 (#E5E5ES5). On occasion, it may be
appropriate to use Core Orange (#FA4616) for large display
text or accents. Core Blue (#0021A5), White (#FFFFFF), and
Black (#000000) should NEVER be used for text.

« Baseline Emphasis Text: Dark Mode Gray 3
« High Emphasis Text: Dark Mode Gray 2

« Limited Use for Low Contrast Accessibility:
Dark Mode Gray 1
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BEST
PRACTICES

TEXT COLOR (CONTINUED)

These colors have been added to the UF Brand Colors for
use ONLY as text colors in dark mode: these colors should
not be used outside of dark mode Ul design.

Note: another option for text is to use White (#FFFFFF)
INn a lower opacity; the acceptable opacities are as follows
(please note, 100% opacity White is NEVER to be used)

« Baseline Emphasis Text: 87% Opacity
« High Emphasis Text: 60% Opacity

« Limited Use for Low Contrast Accessibility: 38% Opacity
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BEST
PRACTICES

ACCENT COLOR

All UF Brand colors may be used as non-text accent colors
In dark mode; standard brand guidelines should be followed
INn terms of color usage and applicability.
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p RAc I I c E s Approved Logos for Dark Mode Unapproved Logos for Dark Mode

LOGO USE

To maintain visibility and color contrast, it is recommended
to use the White or Core Orange single-color versions of
the logo. This ensures that there is appropriate contrast
between the logo and the background color.

UF FLORIDA

F‘UNIVERSITY Of

| o | UF [FLORIDA

« Solid orange, solid white, two-color orange and white,
and two-color blue and white logos are acceptable for

dark mode. 'U'F

FLORIDA

« Most versions of the logo where Black or Core Blue
would be in direct contact with the background are

not approved.
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ACCESSIBILITY

AA-COMPLIANT COLOR FORMULAS

By ensuring adequate contrast for text and visual media, we
can help people with visual impairments navigate content
more easily.

« The Web Content Accessibility Guidelines (WCAG)
provide a set of international standards developed by
the Worldwide Web Consortium (W3C), the governing
body of the web.

« Note: this list is not comprehensive; it's important
to check accessibility for every piece created. For
additional guidance on web accessibility, visit
webaim.org/resources/contrastchecker.
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Core Blue

Core orange

Bottlebrush

Alachua

Gator

Dark Blue

Perennial

Accessibility Test for Text Color in Dark Mode

#121212

#121212

Color

Black

Dark Mode
Gray 1

Dark Mode
Gray 2

Dark Mode
Gray 3

White

Dark Mode
Base

Dark Mode
Elevated

#121212

N/A

N/A

#121212

N/A

N/A



MOCKUP EXAMPLE

BRAND CENTER - PRINT STANDARDS PAGE


https://xd.adobe.com/view/f938307b-7c94-409a-93bc-b75024a795c1-ac6b/?fullscreen
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The identity and graphics standards have
been developed to provide this visual
consistency while also allowing designers

creative freedom.

To provide a consistent visual image, it is
important that each publication appears
as a member of a family, sharing common
graphic elements.

¢ Only the UF logo should be clearly and
prominently displayed on the front cover of all
university publications. College department
logos are not allowed on the cover of
publications. However, the college name may be
typeset when it is incorporated into the

publication masthead.

In the case of one-sided printed materials,
the secondary 10go can pe used if necessary

Q. Search

UNIVERSITY of

The identity and graphics standards have
been developed to provide this visual
consistency while also allowing designers
creative freedom.

LOGO USAGE AND GRAPHIC ELEMENTS

To provide a consistent visual image, it is
important that each publication appears
as a member of a family, sharing common
graphic elements.

e Only the UF logo should be clearly and
prominently displayed on the front cover of all
university publications. College department
logos are not allowed on the cover of
publications. However, the college name may be
typeset when it is incorporated into the

publication masthead.

o In the case of one-sided printed materials,

the secondary 1090 pe used if necessary
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10:30 alll 2 @

words “University of Florida” are to be used in

page folios (ex: footer or header placement).

e The logo may be printed over a photograph,
texture or another image, provided they remain a

prominent visual element.

e Licensed or promotional products displaying
established college, department or unit logos are
acceptable providing they are not used in

conjunction with the University logo, word mark

or monogram.

THE MAGAZINE FOR THE UNIVERSITY of FLORIDA
COLLEGE of LIBERAL ARTS and SCIENCES

WINTER 2021

UF

FLORIDA

10:30

words “University of Florida” are to be used in

page folios (ex: footer or header placement).

« The logo may be printed over a photograph,
texture or another image, provided they remain a

prominent visual element.

e Licensed or promotional products displaying
established college, department or unit logos are
acceptable providing they are not used in
conjunction with the University logo, word mark

or monogram.
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The University of Florida’s official color
palette (PMS. CMYK, Web) will remain a
dominant design element enhanced by a
palette of complementary and accent
colors. For more information, see Color
Standards.

Accurate application of the identity
standards will ensure a consistent
representation of the institution’s image.

The University of Florida logo must be

used in all advertising and appear
prominently in the layout. When a
second logo is used, the university logo
should remain clearly the more dominant

of the two.

2021-2022

oF
ERIESIHIIVIIAN

ADMISSIONS

MINIMUM ADMISSION REQUIREMENTS

PRINT COLOR PALETTE

The University of Florida’s official color
palette (PMS. CMYK, Web) will remain a
dominant design element enhanced by a
palette of complementary and accent
colors. For more information, see Color
Standards.

FLIERS, ANNOUNCEMENTS,
ADVERTISEMENTS, POSTERS. BANNERS.
ETC.

Accurate application of the identity
standards will ensure a consistent
representation of the institution’s image.

The University of Florida logo must be
used in all advertising and appear
prominently in the layout. When a
second logo is used, the university logo

should remain clearly the more dominant
of the two.

2021-2022

UF
ERIESIHIIVIIAIN

ADMISSIONS
MINIMUM ADMISSIONTRECUIREMEN TS

16



# INTAX LAW AMONG
PUBLIC LAW SCHOOLS

# LAW SCHOOL INTHE

NATION AMONG PUBLIC

LAW SCHOOLS

# IN ENVIRONMENTAL
LAW AMONG PUBLIC
LAW SCHOOLS

H 10 IN BUSINESS/

CORPORATE LAW
AMONG PUBLIC LAW
SCHOOLS

n 10 FOR LOW STUDENT

INDEBTEDNESS
AMONG ALL LAW
SCHOOLS

239%
our-0e-STATE
STUDENTS.

3196

ACIAL AND
ATHNIC DIVERSITY

DIVERSE STUDENTS

s7 .86

MEDIAN LSAT MEDIAN GPA

LS IDENTIFY AS FIRST-GENERATION
COLLEGE STUDENTS

(o]
FULL-TUIMION SCHOLARSHIPS
TO GRADUATES OF HBCUS

21

1LS EARNED UNDERGRADUATE
DEGREES IN STEM

UNDERGRAD INSTITUTIONS,
INCLUDING 93 OUT OF STATE

# INTAX LAW AMONG
PUBLIC LAW SCHOOLS

# LAW SCHOOL INTHE

NATION AMONG PUBLIC

LAW SCHOOLS

# IN ENVIRONMENTAL
LAW AMONG PUBLIC
LAW SCHOOLS

IN BUSINESS/

# 10 CORPORATE LAW
AMONG PUBLIC LAW
SCHOOLS

# 10 [esreoness

AMONG ALL LAW
SCHOOLS

1’796

ACCEBTANCE
RATE

3196

RAC

T

CAL AND
IC CIVERSITY

IIIII ? E

"DIVERSE STUDENTS

187 3.86

MEDIAN LSAT MEDIAN GPA

4o

LS IDENTIFY AS FIRST-GENERATION
COLLEGE STUDENTS

10
FULL-TUIMION SCHOLARSHIPS
TO GRADUATES OF HBCUS

1LS EARNED UNDERGRADUATE
DEGREES IN STEM

[&]S)

UNDERGRAD INSTITUTIONS,
INCLUDING 93 OUT OF STATE

First Name*

Last Name* Last Name*

Your Message* Your Message*

DESIGNING FOR DARK MODE



TAKEAWAYS

COLOR ACCESSIBILITY
« To maintain brand compliance and appropriate contrast, « To ensure accessibility and inclusion of our audience it
our brand colors guidelines have been expanded with a IS important to check the accessibility of digital pieces
new dark mode color palette. before they are released.
« This new palette is only for use when designing a dark « Online resources are available at
mode Ul, and the guidelines for these colors should be webaim.org/resources/contrastchecker.

followed closely.

« Our expanded guidelines cover background color
selection, appropriate text color, and use of
accent colors.

LOGO USE

- |In dark mode, only certain UF logos colors are approved
for use in dark mode.
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