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What is accessibility?

Key terms

Platform breakdown

Best practices

Helpful links
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S O C I A L  M E D I A  A C C E S S I B I LT Y

WHAT IS IT?

Designing and creating online 
content so that people with 
diverse abilities, including 
visual, auditory, motor, and 
cognitive impairments, can 
perceive, understand, and 
interact with it effectively
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S O C I A L  M E D I A  A C C E S S I B I L I T Y

KEY TERMS
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Alt Text

Insert image example 

text that is embedded into images or 
GIFs that conveys the meaning of 
the image

makes visual content accessible to 
screen readers



S O C I A L  M E D I A  A C C E S S I B I L I T Y

KEY TERMS
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Alt Text

Insert image example 

Descriptive text that conveys the 
meaning of an image in digital 
content

Make visual content accessible to 
people with vision disabilities



A LT  T E X T

HOW-TOs
• Be descriptive, but keep it short
• Clearly describe what image conveys
• No need to say "image of" or "photo of" 
• Do not repeat information that is already provided in the text, i.e. caption
• Shorten URLs and remove “www.”, "https:// "
• Don't assume gender or race of individuals in photos unless certain of 

identity
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MORE ALT TEXT EXAMPLES

https://
https://www.section508.gov/create/alternative-text/


S O C I A L  M E D I A  A C C E S S I B I L I T Y

KEY TERMS
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Closed captions

Captions that can be toggled 
on or off by the user

Open captions
Burned in captions on a video, 
these are always present and 
added during the editing 
process of a video



S O C I A L  M E D I A  A C C E S S I B I L I T Y

KEY TERMS
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Closed captions

Insert image example 

Captions that can be toggled 
on or off by the user

Open captions
Burned-in captions on a video, 
these are always present and 
added during the editing 
process of a video



S O C I A L  M E D I A  A C C E S S I B I L I T Y

KEY TERMS
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Camel case

Captions that can be toggled 
on or off by the user

Color contrast

Burned in captions on a video, 
these are always present and 
added during the editing 
process of a video



S O C I A L  M E D I A  A C C E S S I B I L I T Y

KEY TERMS
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Camel case

Capitalizing The First Letter 
Of Each Word To Ensure 
Legibility

Color contrast
Ensure that text color and 
background color are AA compliant

Contrast checker

https://webaim.org/resources/contrastchecker/


S O C I A L  M E D I A  A C C E S S I B I L I T Y

KEY TERMS
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Screen readers

assistive software that 
converts digital text and 
images into speech or braille



S O C I A L  M E D I A  A C C E S S I B I L I T Y

KEY TERMS
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Screen readers

Assistive software that 
converts digital text and 
images into speech or braille

Apple: VoiceOver
Andriod: TalkBack
Windows: NVDA



S O C I A L  M E D I A  A C C E S S I B I L I T Y

SCREEN READERS
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Emojis
Hashtags
Alt text
Videos?



ACCESSIBILITY BY PLATFORM
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A C C E S S I B I L I T Y  P E R  P L A T F O R M

INSTAGRAM
Reels
     - No .SRT upload options
     - Add burned-in captions, during post-production or in the Instagram app
     - Auto-generated captions available
     - Captions can NOT be added or edited after a post is live
Stories
     - No .SRT upload options, auto-generated captions available
     - Alt text is not available for images
Images
     - ALL images require alt text
     - Can be added after a post is live, but do this beforehand
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A C C E S S I B I L I T Y  P E R  P L A T F O R M

INSTAGRAM
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(MOBILE - photo)



A C C E S S I B I L I T Y  P E R  P L A T F O R M

INSTAGRAM
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(DESKTOP - photo)



A C C E S S I B I L I T Y  P E R  P L A T F O R M

INSTAGRAM
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(MOBILE - video)

*do this in settings!



A C C E S S I B I L I T Y  P E R  P L A T F O R M

INSTAGRAM
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(DESKTOP - video)

*don’t do this, you can’t edit the auto-generated captions!



A C C E S S I B I L I T Y  P E R  P L A T F O R M

X
Videos
     - Must upload .SRT during the posting process
Images
     - Alt text not automatically generated, upload manually
     - Must be adding during upload, can NOT be added after a post is live
     - Add alt text to GIFs too!
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A C C E S S I B I L I T Y  P E R  P L A T F O R M

X
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(MOBILE - photo)



A C C E S S I B I L I T Y  P E R  P L A T F O R M

X
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(DESKTOP - photo)



A C C E S S I B I L I T Y  P E R  P L A T F O R M

X
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(MOBILE - video)

*don’t do this, there’s no way to 
upload an .SRT file!



A C C E S S I B I L I T Y  P E R  P L A T F O R M

X
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(DESKTOP - video)



A C C E S S I B I L I T Y  P E R  P L A T F O R M

X
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(DESKTOP MEDIA STUDIO - video)



A C C E S S I B I L I T Y  P E R  P L A T F O R M

FACEBOOK
Videos
     - Auto-generated captions offered, but upload .SRT file
                - change .SRT file to → filename.en_US.srt
     - Captions can NOT be uploaded after a post is live
Images
     - Auto-generated alt text, can be edited before and after posting
     - Manually add alt text, can be edited after posting
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A C C E S S I B I L I T Y  P E R  P L A T F O R M

FACEBOOK
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(MOBILE - photo)



A C C E S S I B I L I T Y  P E R  P L A T F O R M

FACEBOOK

28

(DESKTOP - photo)



A C C E S S I B I L I T Y  P E R  P L A T F O R M

FACEBOOK
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(MOBILE - video)



A C C E S S I B I L I T Y  P E R  P L A T F O R M

FACEBOOK
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(MOBILE - video)



A C C E S S I B I L I T Y  P E R  P L A T F O R M

FACEBOOK
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(DESKTOP - video)

*file.en_US.srt



A C C E S S I B I L I T Y  P E R  P L A T F O R M

LINKEDIN
Videos
     - Auto-generated captions offered, can be edited before posting
     - Self-generated .SRT uploads preferred
     - Captions can NOT be uploaded or edited after a post is live
Images
     - Always manually input alt text
     - Alt text can NOT be added after a post is live
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A C C E S S I B I L I T Y  P E R  P L A T F O R M

LINKEDIN
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(MOBILE - photo)



A C C E S S I B I L I T Y  P E R  P L A T F O R M

LINKEDIN
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(DESKTOP - photo)



A C C E S S I B I L I T Y  P E R  P L A T F O R M

LINKEDIN
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(MOBILE - video)



A C C E S S I B I L I T Y  P E R  P L A T F O R M

LINKEDIN
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(DESKTOP - video)



A C C E S S I B I L I T Y  P E R  P L A T F O R M

YOUTUBE
Videos
     - Auto or self-generated captions, can edit both before and after posting
     - Upload .SRT files, can upload after posting
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A C C E S S I B I L I T Y  P E R  P L A T F O R M

YOUTUBE
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(MOBILE)

*don’t do this, there’s 
no way to upload an 
.SRT file or edit captions



A C C E S S I B I L I T Y  P E R  P L A T F O R M

YOUTUBE
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(DESKTOP)



A C C E S S I B I L I T Y  P E R  P L A T F O R M

THREADS
Videos
     - NO .SRT uploads, need burned-in captions on videos
     - Video captions cannot be edited after a post is live
Images 
     - Manually upload alt text, cannot be edited or added after post is live
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A C C E S S I B I L I T Y  P E R  P L A T F O R M

THREADS
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(MOBILE - photo)



A C C E S S I B I L I T Y  P E R  P L A T F O R M

THREADS
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(DESKTOP - photo)



A C C E S S I B I L I T Y  P E R  P L A T F O R M

THREADS
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(MOBILE - video)

*needs to have burned-in 
captions, no .SRT upload 
available

*not captions, visual 
description of the video



A C C E S S I B I L I T Y  P E R  P L A T F O R M

THREADS
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(DESKTOP - video)

*needs to have burned-in 
captions, no .SRT upload 
available

*not captions, 
visual description 
of the video



U N I V E R S I T Y  O F  F L O R I D A

REMINDERS



A C C E S S I B I L I T Y

REMINDERS
• Add alt text on images or GIFs, don't rely on auto-generated text
• Always include captions on videos
• Use clean simple visuals for graphics, use contrast checker
• #CamelCase hashtags
• Be mindful with use of emojis in text, use them at end
• Build accessible checks into content approval process
• Always click the three dots (...) for accessibility help
• Triple check everything before uploading! 
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What am I posting?
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Video Photo

Where am I 
posting it?

IG, Threads

FB, LI, X, 
YouTube

Burned-in 
captions

.SRT file

Is it a photo or 
graphic?

Graphic

Photo

Too much 
text/unreadable?

Add alt text

POST!

Yes, needs edits

No, add alt text

Add alt text



S O C I A L  M E D I A  A C C E S S I B I LT Y

INFORMATION AND RESOURCES
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• Department of Justice ruling (ada.gov) 
• UF Electronic Information Technology and 

Communication Accessibility Policy (EITCA)
• UF Accessibility website
• UF Brand Center
• More on ADA and Title II at UF 
• Send general questions to Title2-ADA@ufl.edu

APRIL 24, 2026

https://www.ada.gov/resources/2024-03-08-web-rule/
https://www.ada.gov/resources/2024-03-08-web-rule/
https://policy.ufl.edu/policy/electronic-information-technology-and-communication-accessibility-policy/
https://policy.ufl.edu/policy/electronic-information-technology-and-communication-accessibility-policy/
https://policy.ufl.edu/policy/electronic-information-technology-and-communication-accessibility-policy/
https://policy.ufl.edu/policy/electronic-information-technology-and-communication-accessibility-policy/
https://accessibility.ufl.edu/
https://accessibility.ufl.edu/
https://brandcenter.ufl.edu/social-media/
https://brandcenter.ufl.edu/social-media/
https://accessibility.ufl.edu/services/ada-and-title-ii-at-uf/
https://accessibility.ufl.edu/services/ada-and-title-ii-at-uf/


QUESTIONS?
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QUESTIONS?
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